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ABOUT US
The Greenfield Recorder is the prima-

ry source of local news in Franklin Coun-
ty. Originally published as The Impartial 
Intelligencier on Feb. 1, 1792, the paper 
is one of the oldest daily newspapers in 
the United States, and the second oldest 
daily in Massachusetts.

Based in Greenfield, the Recorder 
covers 25 towns and the city of Green-
field in Franklin County as well as select 
towns in the North Quabbin Region. The 
Recorder publishes six days a week in 
print, and online at recorder.com.
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Since 1792, the Green-
field Recorder has served 
as a trusted source of 
local news and public 
accountability for Frank-
lin County and the North 
Quabbin region. For 
more than 230 years, the 
Recorder has document-
ed the life of this region, 
town meetings and elec-
tions, its schools and courts, its challenges and 
its achievements.

Local journalism is not simply a record of 
events. It is a public service that helps commu-
nities understand themselves and make in-
formed decisions. In a region defined by small 
towns and rural communities, this role is espe-
cially important. When local institutions oper-
ate without coverage, or when residents lack 
access to reliable information about their own 
communities, civic life suffers.

The Recorder, the second oldest newspaper 
in Massachusetts, exists to ensure that does not 
happen here.

Today, local journalism faces unprecedented 
economic pressures. The traditional business 
model that sustained community newspapers 
for generations has changed dramatically. 
While our readers’ subscriptions remain essen-
tial, they alone cannot fully support the level of 
in-depth, locally focused reporting our region 
needs, particularly in rural areas where cov-

erage is both vital and 
resource-intensive.

This Community Im-
pact Report offers a clos-
er look at how the Green-
field Recorder serves the 
public good. Inside, you 
will find examples of how 
our reporting strength-
ens local democracy, fills 
critical information gaps, 

and gives voice to communities that might oth-
erwise go unheard.

Philanthropic support plays a crucial role in 
sustaining this work. It allows us to maintain 
accountability journalism, invest in reporters 
who live in and understand this region, and 
continue providing trusted local news to com-
munities across Franklin County and the North 
Quabbin. This support does not influence 
editorial decisions. It helps protect our inde-
pendence and our ability to report in the public 
interest.

The Greenfield Recorder belongs to the 
communities it serves. Its future depends on 
the shared commitment of readers, donors, 
and civic leaders who believe that strong lo-
cal journalism is essential to healthy, informed 
communities.

We are grateful for your interest in our work 
and for considering how you might help sus-
tain independent local journalism for genera-
tions to come.

A LETTER FROM 

the Publisher and Executive Editor

Shawn Palmer
Publisher

Greenfield Recorder

Dan Crowley
 Executive Editor 

Greenfield Recorder



THE MARKET
>>> Situated in the northern Pioneer Valley 

of western Massachusetts, Franklin County has a 
population of 70,800 living in 32,000 households. 
Located north of Hampshire County, east of the 
Berkshires and at the border with Vermont, Franklin 
County is the northernmost point in Massachusetts 
along the Connecticut River Valley and is the most 
rural county in the commonwealth. The Greenfield 
Recorder is the dominant news media outlet in the 
county with a daily audience of 12,500 print and 
digital readers plus 245,000 visitors generating 1.7 
million page views per month on recorder.com. 
Other media includes local radio, Vermont radio,  
Springfield-based network television, smaller weekly 
and monthly publications.

MISSION STATEMENT
>>> The Greenfield Recorder exists to serve 

Franklin County with independent, public-interest 
journalism. Our mission is to report accurately and 
fairly on local institutions, issues, and people; to am-
plify community voices; and to ensure that residents, 
especially in rural and underserved towns, have ac-
cess to the information essential to civic participation 
and accountability.

 
OUR VALUES

>>> The Greenfield Recorder is guided by a set 
of core values that ensure our journalism serves the 
public interest and maintains the trust of the commu-
nities we cover.

EDITORIAL INDEPENDENCE
>>> Our journalism is independent and driven 

solely by the public interest. Editorial decisions are 
made by our newsroom, free from influence by adver-
tisers, donors, sponsors, or business partners. Finan-
cial support of any kind does not determine what we 
cover or how we report.

ACCURACY, FAIRNESS, AND  
ACCOUNTABILITY

>>> We are committed to accurate, fair, and 
thorough reporting. We hold local institutions and 
leaders accountable, and we hold ourselves to the 
highest professional standards, correcting errors 
transparently and promptly.

CLEAR SEPARATION OF  
JOURNALISM AND ADVERTISING

>>> The Greenfield Recorder maintains a strict 
separation between editorial content and advertising. 
Advertising and sponsored content are clearly la-
beled and never influence news coverage. Our read-
ers can trust that our reporting is not for sale.

RESPONSIBLE COMMUNITY 
PARTNERSHIPS

>>> We engage with local businesses, nonprofits, 
and institutions as community partners in ways that 
support a healthy local economy and informed pub-
lic life. These partnerships are designed to strength-
en the community, not shape our journalism.

SERVICE TO ALL COMMUNITIES
>>> We believe access to reliable local news is 

essential for everyone. We are committed to cover-
ing Franklin County’s towns and rural communities 
equitably, including voices and perspectives that are 
often underrepresented.

TRANSPARENCY AND  
STEWARDSHIP

>>> We are transparent about our mission, fund-
ing, and values. We are responsible stewards of both 
earned and philanthropic support, using these re-
sources to sustain independent journalism that bene-
fits the entire community.
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>>> BREAKING 
NEWS

The Recorder’s coverage of a six-
hour police standoff on Elm Street 
in Greenfield last May illustrates the 

vital role local journalism plays in keeping 
area residents informed during fast-mov-
ing emergencies. As heavily armed officers 
surrounded a home, deployed drones and 
eventually removed a suspect from an attic 
crawlspace, reporter Anthony Cammalleri 
and photographer Paul Franz provided 
timely reporting that helped residents 
understand what was happening in their 
neighborhood and why. In moments of 
uncertainty, this kind of accurate, on-the-
ground information is essential for public 
awareness and safety.

Their reporting is part of the broad-
er public service the Recorder provides 
through its breaking news coverage. 
Whether reporting on an arrest connected 
to a major municipal fraud investigation in 

Orange, a train derailment in Wendell, a 
workplace fatality in Greenfield, court cases 
or other urgent developments affecting 
Franklin County communities, the news-
paper delivers reliable information when 
people need it most. These stories often 
unfold quickly and involve complex details 
from law enforcement, emergency re-
sponders and government officials, making 
careful verification and context especially 
important.

By covering these events in real time 
and following up as more news develops, 
the Recorder helps prevent misinformation 
and provides residents with clear, factual 
accounts of incidents that can affect public 
safety, public funds and community well-be-
ing. Our news team also highlights the work 
of first responders, investigators and local 
officials while explaining the broader impli-
cations for towns and taxpayers.

Breaking news coverage serves as an 
important record of significant moments 
in the region’s history. From emergen-
cies to criminal investigations and major 

public safety responses, it is our mission to 
document events that shape life in Franklin 
County while strengthening transparency, 
accountability and public understanding. 
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By ELLA ADAMS
State House News Service

BOSTON — It’s not just money to
buy food that’s at risk now due to the
historically long federal government
shutdown, Gov. Maura Healey said
Wednesday, while maintaining that
the state isn’t able to use its own re-
serve fund to plug growing gaps in
safety net programs.

Home heating assistance via the

Low Income Home Energy Assis-
tance Program (LIHEAP), child care
programs and nutrition benefits
aside from the Supplemental Nutri-
tion Assistance Program (SNAP),
like the Women, Infants and Children
(WIC) nutrition program, have also
run out of funding or are at risk of it,
Healey said.

“A million residents in Mas-
sachusetts denied SNAP. Another
300,000 in Massachusetts denied
heating assistance funding right now
from the federal government. A sep-
arate ‘nother 300,000 Massachusetts
residents who received notices that

their health care premiums are go-
ing to go up through the roof, in
some instances, increasing by as
much as $20,000,” Healey said during
an appearance on Boston Public Ra-
dio.

Healey also referred to federal
workers in Massachusetts who are
not receiving pay during the shut-
down and are filing for unemploy-
ment. 

A federal court last week ordered
the Trump administration to pay par-
tial SNAP benefits. The United
States Department of Agriculture on
Nov. 4 sent guidance to states delin-

eating that “partial” means the max-
imum benefit households are able to
receive is 50% of their traditional
benefits. 

According to an update on the De-
partment of Transitional Assis-
tance’s website, the agency esti-
mates that it will take “approxi-
mately ” one week for DTA and the
EBT vendor to make “systems
changes” to send November SNAP
benefits to cards. The agency’s site
says it expects to be able to issue
partial benefits “sometime during

Biggest cuts will affect
households with income

DTA: Some food aid benefits may drop to ‘ze ro’
MASSACHUSET TS

By DOMENIC POLI
Staff Writer

SHELBURNE — A fire de-
stroyed a single-family home at 90
Mohawk Trail (Route 2) on Wednes-
day, but did not result in any in-
juries.

Shelburne Fire Chief John Tay-
lor said a male occupant and his
dog safely escaped the blaze, which

local fire officials say appears to be
accidental in nature, possibly due
to an equipment or electrical fail-
ure. The state Fire Marshal’s Of-
fice is investigating the incident.

A call came in at 4:18 p.m. re-
porting a fire in the area of Halli-
gan Avenue, with subsequent
callers locating the fire at 90 Mo-

Occupant, dog escape
unhar med

Blaze destroys home
DOMENIC POLI / Staff Photo

A fire destroyed a home at 90 Mohawk Trail (Route 2) in Shelburne on Wednesday, but did not result in any injuries.

By ERIN-LEIGH HOFFMAN
Staff Writer

MONTAGUE — After more
than a decade of work spent on
discovering the full story of the
King Philips War and Great Falls
Massacre in Turners Falls and
surrounding area, the Battlefield
Grant Advisory Board has dis-
banded as the final grant from the
National Park Service runs out.

The board, which started meet-
ing in 2014, was initially com-
prised of members representing
the towns of Montague, Gill,
Greenfield, Deerfield and North-
field, alongside tribal representa-
tives from the Chaubunagunga-
maug Band of Nipmuck Indians,
the Elnu Abenaki, the Narra-
gansett Indian Tribe, the Aquin-
nah Wampanoag and the Stock-
bridge-Munsee Tribe of Mohican
Indians.

After 11 years of monthly
meetings, the nine-member
board formally disbanded on
Wednesday, Nov. 5, as the final
2023 American Battlefield Pro-
tection Program (ABPP) Site
Identification and Documenta-

Work to learn full story of King
Philips War began in 2014

Battlef ield
Advisor y

B oard
d i ss o lve s

MON TAGUE

By ANTHONY CAMMALLERI
Staff Writer

GREENFIELD — Justice
William Mazanec III of Greenfield
District Court expunged a
larceny and counterfeit currency
case Thursday morning after
what criminal defense attorney
Isaac Mass said was the “largest
case of mistaken identity” he had
seen in 14 years.

Eric Moore, a 40-year-old man
from Medford, was charged with
larceny under $1,200 and uttering
a counterfeit note after someone
used a counterfeit $100 bill at the
Spirit Shoppe liquor store at 402
Federal St. on Feb. 3 — except
Moore was working in Boston at
the time of the purchase.

“[The police] never inter-
viewed my client. They never
asked him where he was, never
talked to him at all before they
charged him and sent him to
court,” Mass said. “Mr. Moore
was completely mistakenly iden-
tified based on a Facebook post

Medford man wrongfully
accused of larceny and

counterfeiting sees
charges dropped

Judge expunges record in counterfeit money case
GREENFIELD

CON TRIBUTED
Security camera footage of a man alleged to have used a $100 counterfeit bill at
the Spirit Shoppe liquor store Feb. 3.

SHELBUR NE

A bathtub sits
in the burned
rubble of the
home at 90
Mohawk Trail
in Shelburne
that burned
Wedne sday
evening .

PAUL FRANZ /
Staff Photo
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>>> LOCAL 
GOVERNMENT

The power of local journalism is 
often most visible in the everyday 
decisions that shape a community. 

When Greenfield residents voted on wheth-
er to overturn the City Council’s decision 
to redevelop the Hope Street parking lot in 
November 2025, the Recorder document-
ed not just the vote count, but the public 
debate behind it — the concerns about 
housing, taxes and downtown parking, the 
voices of residents and city officials, and 
what the result means for the city’s future. 
By translating a highly controversial munic-
ipal issue into clear reporting, the Recorder 
ensured residents understood the issue, the 
stakes and the outcome.

This type of intensive local reporting 
is the foundation of civic life in Franklin 
County and the North Quabbin region. 
Our team of reporters regularly cover the 
details of local elections, Selectboard races 
and town meeting decisions that directly 

affect residents and taxpayers but rarely 
receive attention from larger news media 
outlets. Coverage of Charlemont’s Select-
board race, for example, introduces voters 
to the candidates and their priorities, help-
ing residents make informed choices about 
the leadership of their town.

Equally important is the Recorder’s role 
in documenting how public decisions are 
made. Reporting on Sunderland’s Spe-
cial Town Meeting explains why voters 
were asked to approve a new ambulance 
purchase, how the expense would affect 
town finances and why ongoing PFAS water 
testing is required. These stories help resi-
dents understand how tax dollars are spent 
and how public health and safety decisions 
unfold.

Beyond municipal meetings, the newspa-
per also connects national and state policies 
to the local level. Stories on heating assis-
tance delays during a federal government 
shutdown or potential cuts to anti-poverty 
programs explain how policy decisions in 
Washington translate into real consequences 
for families in the Pioneer Valley.

Through consistent, detailed reporting on 
local government, elections, budgets and 
public services, the Recorder’s coverage 
of local government ensures that even the 
smallest towns remain connected to the 
democratic process. 
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By ELLA ADAMS
State House News Service

BOSTON — In the midst of legal
challenges and industry opposition
to existing climate “super fund”
laws, a Massachusetts coalition is
increasing pressure on lawmakers
to make large fossil fuel corpora-
tions “pay their fair share” for cli-
mate-related damages.

The Make Polluters Pay Coalition
on Tuesday delivered more than
7,500 signatures to top Democrats in
support of bills (S.588, H.1014) aired
at a September hearing that would

create a “climate adaptation super-
fund” —  a pool of funding that advo-
cates say would generate around $25
billion for climate adaptation pro-
jects by making large fossil fuel com-
panies financially liable for years of
greenhouse gas emissions.

“Right now, taxpayers are paying
100% of the costs. That’s not just a
rhetorical line. That’s a literal reality
felt by all of the cities and towns
across Massachusetts that are hav-
ing to adjust to extreme heat, flood-
ing, storm surges, increased dis-
eases, fires and all of the other im-
pacts that climate [change] is lead-

ing to,” said Dan Zackin, legislative
coordinator for the Better Future
Project and 350 Mass.

The U.S. Justice Department in
May filed legal challenges against su-
perfund laws in Vermont and New
York, calling them “expropriative.” The
DOJ filed motions for summary judg-
ment in its challenges of the two laws.

The DOJ wrote in its Vermont
motion that Vermont “is defying fed-
eral law, the Constitution and bind-
ing precedent” by imposing a super-
fund law. Around $75 billion would be
collected by New York’s law, accord-
ing to the DOJ, which wrote in its

motion that the state “has declared
war on those responsible for supply-
ing our nation with reliable and af-
fordable energy, and it is trampling
over federal law in the process.”

The complaints were filed, ac-
cording to the DOJ, “to advance
President Donald J. Trump’s execu-
tive order to protect American en-
ergy from state overreach.” Tr ump’s
April order states his administra-
t i o n’s commitment to “unleashing
American energy, especially through
the removal of all illegitimate imped-

Rally demands fuel companies pay for climate damage
MASSACHUSET TS

By AALIANNA MARIETTA
Staff Writer

GREENFIELD — The new Citizens Academy
looks to peel back the curtain of municipal govern-
ment for interested residents.

Over six months, a cohort of 15 students will
travel to the John Zon Community Center, the De-
partment of Public Works yard, the Health De-
partment offices, the Greenfield Public Library,
the Fire Station and the Police Station to hear
from employees that help keep the city running
behind the scenes.

“I realized that a lot of people really don’t know
what their municipality does, what the city does,”
said Greenfield’s Chief of Staff Erin Anhalt, who
spearheaded the creation of a Citizens Academy

in Greenfield after attending similar classes while
living in Maryland. “When we can have more citi-
zens who understand what we do, it can just make
the government more transparent and easier to
access for people.”

Anhalt said Citizens Academy programs help
create more community-building with municipal
workers, who are often excited to inform students
about their roles.

“I’m excited to share with people who live here
what good, strong, smart people they have work-
ing on their behalf,” Anhalt said.

For the first class on Oct. 14, longtime
Greenfield residents, city councilors and candi-
dates, Greenfield business employees, and a
former municipal and federal worker gathered
in the City Hall meeting room to “focus on the

big picture,” as Anhalt described.
Mayor Ginny Desorgher kicked off the pre-

sentations, introducing her background as a
former emergency room nurse, a member of
the Greenfield Commission on Disability Ac-
cess and a city councilor.

“Being an emergency room nurse I would
say probably best prepared me for being a
mayor, but nothing quite prepared me for that,”
Desorgher said.

She told the class that she not only navigates
the city’s budget, broad issues like housing and
plans for the city’s future, but she also ad-
dresses residents’ concerns like sidewalk ac-
cess and road issues.

New Citizens Academy looks to teach residents about city management

An inside look at government
PAUL FRANZ / Staff Photo

Greenfield Mayor Ginny Desorgher answers questions at a Greenfield Citizens Academy class at the City Hall meeting room on Oct. 14.

By ERIN-LEIGH HOFFMAN
Staff Writer

GREENFIELD — State and lo-
cal housing officials highlighted
progress made to increase housing
and the need for continued strategic
development during the Franklin
County Chamber of Commerce’s
“House About Franklin County”
breakfast on Wednesday morning.

The breakfast at Greenfield
Community College featured a
panel of housing and economic de-
velopment officials, who all em-
phasized the need for housing de-
velopment in the county to meet
the needs of current and future
homeowners and renters. Jessye
Deane, executive director of the
Franklin County Chamber of Com-
merce, said the discussion wasn’t
focused on specific housing devel-
opments or ongoing projects, but
rather a conversation on the state
of housing in the region through
data and options for growth.

Panelists weigh in on
need for development

Eve n t
s t re ss e s

‘s t rateg i c
a p p roa ch
to adding
housing’

FRANKLIN COUNTY

By ANTHONY CAMMALLERI
Staff Writer

GREENFIELD — The week be-
fore voters cast their ballots in the
city ’s Nov. 4 biennial election, the
League of Women Voters of
Franklin County is hosting two
community forums, during which
panelists will discuss the Hope
Street parking lot ballot question
and the School Committee race.

League of Women Voters of
Franklin County President Marie
Gauthier will moderate a candidates
forum Monday, Oct. 27, at the John
Zon Community Center, which will
include an introduction of ballot can-
didates for City Council, the Asses-
sor ’s Office and School Committee at
6 p.m., followed by a School Commit-
tee candidate forum at 7 p.m. This
event will be co-sponsored by the
Precinct 7 Neighbors Network.

At 4 p.m. on Wednesday, Oct. 29,
the League of Women Voters will
host an online forum, moderated by
longtime Ashfield Town Moderator
and WHMP radio host Stewart “Buz”
Eisenberg. It will feature panelists
on opposite sides of the debate on

ballot Question 1 answering commu-
nity-submitted questions. A “yes”
vote on the ballot question would re-
verse City Council’s July decision to
allow Mayor Ginny Desorgher to sell
the 53 Hope St. parking lot and seek a
developer to construct housing or a
mixed-use building at the site.

Hope Street lot debate
Ever since a group led by

Franklin County Register of Probate
John Merrigan collected more than
850 signatures to put the question on
the Nov. 4 ballot, Question 1 has be-
come a hot-button issue for resi-
dents, some of whom have spoken
extensively about the issue at City
Council meetings or posted lawn

signs reflecting their views on the fu-
ture of the Hope Street parking lot.

The ballot question’s contro-
versy, Gauthier said, is why the
League of Women Voters has de-
cided to host a public debate in an
effort to inform voters on what both
sides have to say.

Gauthier explained the debate
panel will consist of Merrigan and
Precinct 7 City Councilor William
“Wi d ” Perry, representing those in
favor of a “yes” vote on Question 1,
along with Housing Greenfield Coor-
dinator Susan Worgaftik and the
city ’s Community and Economic De-
velopment Director Amy Cahillane

League of Women Voters
organizing opportunities for

voters to learn more ahead of
Nov. 4 election

Forums set for Hope St. lot, school board race
GREENFIELD

GREENFIELD
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>>> EDUCATION

L ocal education reporting is es-
sential to the health, transparency 
and success of Franklin County’s 

schools, and the Recorder plays a criti-
cal role in delivering this information to 
students, families and the broader public. 
Through consistent, in-depth coverage, our 
news team ensures that community mem-
bers understand both the challenges and 
achievements shaping local education.

One of the Recorder’s most important 
functions is documenting policy and de-
cision-making that directly impacts stu-
dents. Award-winning coverage in 2025 on 
emerging issues like artificial intelligence in 
classrooms shows how districts are proac-
tively balancing innovation with academic 
integrity, while coverage of new assessment 
models — such as Frontier Regional’s “Por-
trait of a Graduate” — helps families un-
derstand evolving expectations for student 
success beyond standardized testing.

Equally vital is the paper’s watchdog role 
in school funding and governance. Detailed 

reporting on the state’s Chapter 70 funding 
formula and local budget decisions gives 
residents insight into how financial pressures 
affect staffing, programming and resources. 
By explaining complex issues like rural school 
funding inequities, budget cuts and restruc-
turing plans, the Recorder gives taxpayers and 
voters the information they need to engage in 
informed civic participation and advocacy.

The newspaper also highlights da-
ta-driven trends affecting student well-be-
ing, such as declining engagement, 
cellphone policies and the mental health 
impacts of social media. This type of 
reporting provides families and educators 
with valuable information and fosters com-
munity-wide conversations about how to 
support young people.

Stories on schools like Hawlemont exceed-
ing pre-pandemic achievement levels, or cov-
erage of graduation ceremonies at Greenfield 
High School and Mahar Regional, recognize 
student accomplishments and milestones, and 
help strengthen community pride.

By combining accountability report-
ing with storytelling that uplifts students 

and educators, the Recorder’s education 
coverage ensures that the public remains 
informed, engaged and invested in the 
future of Franklin County’s schools and its 
young people.
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By AALIANNA MARIETTA
Staff Writer

DEERFIELD — The Finance
Committee is recommending a
feasibility study be conducted to
explore the South County Senior
Center ’s potential move to a
three-floor office building in Sun-
derland last occupied by All
States Materials Group.

According to Selectboard
Chair Trevor McDaniel, the
South County Senior Center’s
three member towns of Deer-
field, Sunderland and Whately
will fund the feasibility study. He
added that Deerfield has not yet
finalized plans for its portion, but
may dedicate $10,000 from the re-
maining $34,000 that’s in the
t o w n’s Feasibility Account. Deer-
field residents approved funding
for the account a few years ago.

The nearly 11,000-square-foot
building at 112 Amherst Road in
Sunderland is the latest of s e v-
eral options being considered for
the South County Senior Center.
Its consulting firm, edmStudio,
finished feasibility studies fo-

Latest effort would consider
Sunderland building at

112 Amherst Road

Board backs
S enior
Ce n te r

fe a s i b i l i ty
s t u dy

DEERFIELD

By AALIANNA MARIETTA
Staff Writer

SOUTH DEERFIELD — As
summer draws to a close, the doors
opened at Frontier Regional
School and Deerfield Elementary
School on Tuesday, marking the
start of a new school year.

“It feels awesome,” Frontier Re-

gional School Principal George
Lanides said about the return to
school as middle and high schoolers
rushed behind him to make it to their
first class before the bell rang.

High schooler Christopher
Suprise said he is looking forward
to writing essays again in English
class.

“I enjoy my classes,” he said
s i m p l y.

Down the road at Deerfield Ele-
mentary School, faculty and staff
members greeted students and par-

ents with a tropical theme, officially
called “Sea Our Community of Kind-
ness in Action,” according to Princi-
pal Tina Gemme. Three faculty
members, in inflatable sun and fruit
costumes, swayed to Katy Perry and
Taylor Swift songs while others
handed out leis.

Gemme said the school picks
themes for every first and last day of
school to channel their values of be-
longing, love and kindness.

“It brings us together,” Gemme
said. “The school is not a school

without kids, community and fam-
i l y. ” Plus, she added, “We like to
have fun!”

Rowan Clover-Brown of Deerfield
started third grade on Tuesday. With
a yellow lei around his neck, he said,
“I’m excited to do the harder math.”

With her return to school, Piper
Monette stepped into third grade and
her four favorite subjects: gym,
math, art and recess.

“I’m trying not to cry,” said Piper’s

Frontier, Deerfield students
head back to school

A day for ‘kids, community and family’

SOUTH DEERFIELD

STAFF PHOTO/PAUL FRANZ
Students arrive for the first day of school at Frontier Regional School on Tuesday morning.
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STAFF PHOTO/PAUL FRANZ
Buses drop off students for the first day of school at Frontier
Regional School on Tuesday morning.

By ANTHONY CAMMALLERI
Staff Writer

GREENFIELD — M a s s D e v e l-
opment has filed a complaint in
court to evict Cleary Jewelers
from its location at 248 Main St.,
where it has been since 1928.

The eviction comes in the midst
of a years-long conflict between
the jewelry store and its landlord.

MassDevelopment acquired the
property, which is the site of the
former Wilson’s Department
Store, in 2022 with plans to expand
and relocate Green Fields Market
into the building’s first floor, turn-
ing the upper floors into 65 mixed-
income rental apartments.

The court summons and evic-
tion complaint, which was shared
with the Greenfield Recorder, al-
leges that Cleary Jewelers failed
to relocate in violation of the Uni-
form Relocation Assistance and
Real Property Acquisition Policies

Act, adopted in 1970 and amended
by 1978, and that the Cleary Jewel-
ers acted as a holdover under the
business’ lease. According to the
document, the complaint was filed
by attorney Michael Welsh, repre-
senting MassDevelopment.

Cleary Jewelers owner Kerry Se-
maski said she plans to fight the no-
tice in court, as her business’ cur-
rent lease expires in 2029.

“They ’re claiming that we’re a
holdover tenant, which we are not.
We have a lease through 2029,” S e-
maski said in an interview Tues-

day. “We ’re not going anywhere. I
am not retiring. At this point, we
know that we need to relocate our
business and we just want fair
compensation for that.”

Neither Welsh, nor MassDevelop-
ment Director of Communications
Kelsey Schiller, could be reached im-
mediately for comment on Tuesday.

Semaski explained that attempts
to negotiate with MassDevelopment,
The Community Builders and the
Franklin Community Co-op that

Owner Kerry Semaski plans
to fight notice in court

Eviction complaint filed against jewelry shop
GREENFIELD
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>>> BUSINESS

T he Recorder’s local business 
reporting highlights the people, 
innovation and economic forces 

that shape daily life in Franklin County 
and the Pioneer Valley. Every week, our 
consistent coverage of small businesses, 
entrepreneurs and regional employers, 
connects readers with the stories behind 
the storefronts and industries that sustain 
the local economy.

One example is the Recorder’s coverage 
of Cleary Jewelers, a family-run business 
that spent nearly a century on Main Street 
in Greenfield before relocating. A series 
of stories captured not only the practical 
details of the move, but also the emotional 
connection between the business and gen-
erations of customers who had purchased 
engagement rings, repaired watches and 
shared life milestones there. By document-
ing these transitions, the Recorder pre-
serves the history of local businesses while 
helping residents understand how down-
towns evolve over time.

Similarly, the paper highlights innovation 
happening at the grassroots level. When a 

local data analyst created the “Egglister” 
web app to help people find farm-fresh 
eggs at nearby farm stands, reporter 
Madison Schofield told the story of how 
a simple idea grew into a tool connecting 
consumers with more than 50 local farms. 
The coverage, which received a 2025 press 
award for business reporting, amplified 
a homegrown project that supports local 
agriculture while helping residents discover 
new ways to shop locally.

Our news team also regularly introduces 
readers to new businesses and emerging 
trends. Erin-Leigh Hoffman’s reporting on 
the opening of Greenfield’s first cat café 
explained the unique concept, its part-
nership with animal rescue efforts and the 
community interest behind it. Stories about 
national retailers, like a Starbucks or Aldi 
grocery store in Greenfield, opening new 
locations provide context about potential 
job creation and economic activity, while 
coverage of longtime regional employers 
helps residents understand broader eco-
nomic shifts.

Reporting on major business develop-
ments that affect workers and the regional 
economy, such as corporate restructur-

ing or factory closures, appeared in the 
Recorder’s pages in 2025. By providing his-
torical context and local perspectives, the 
newspaper helps communities understand 
how global business decisions impact local 
jobs and industries, creating a comprehen-
sive picture of the region’s economic life. 
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REAL ESTATE/CHANGING HANDS

AT HOL
Second Story Homes

LLC sold to Michael Mein-
ers and Lori Meiners, 38
Brattle St. $319,900.

Lissette V. Acosta and
Alexis Colon sold to An-
thony Pacheco and Yachira
M. Acosta, 9 Kendall St.
$350,000.

Paul G. Bartlett sold to
Mario Barboza, 220 Orange
St. $303,000.

Joseph A. Mallet & Son
Inc. sold to Whipps Inc., 446
South Athol Road.
$2,000,000.

Joseph J. Daley sold to
Anthony J. Rodriquenz and
Brenda M. Cirillo, 507 South
Royalston Road. $395,000.

Reginald C. Haughton Jr.
sold to Steven D. Guilmette,
551 Sanders St. $380,000.

Anthony Pacheco and
Yachira M. Acosta sold to
Daniel N. Lopez, 282 School
St. $430,000.

COLR AIN
Paula J. Perrotti-Flana-

gan sold to Steven P.

Coburn and Leah C.
Coburn, 271 Thompson
Road. $600,000.

DEERFIELD
Donald Swicker Funding

Trust and Amy L. Barker
sold to Marybeth Hayes and
Andrew Hendricks, 7 Stage
Road. $375,000.

ERV ING
25 Old State Road LLC

sold to Western Mass
Climbers Coalition, 25 Old
State Road. $182,500.

GREENFIELD
Jonathan Juhl Norwood

Estate and Ann E. Norwood
sold to Andrew K. Smith, 79
Burnham Road. $280,000.

Harold F. Green sold to
Ruth S. Charney and John
G. Lord Jr., 10 Tulip Lane.
$355,000.

LEVERET T
Jeremy Ober sold to Xi-

aoqian Gong and Yinhai
Zhao, 73 Depot Road.
$799,000.

Helen Rhoda Juels Es-

tate and Ari Juels sold to
Steven D. Morgan Revoca-
ble Trust and Steven D.
Morgan, Lawton Road.
$121,000.

Craig Nelson sold to Jan-
grae Jo, 259 Long Plain
Road. $519,900.

MON TAGUE
Athena M. Morris Estate

and Bruce Musicus sold to
Samuel T. Guerin and Kel-
ley M. Jewell, 15 Crescent
St. $339,000.

Patricia A. Martin sold to
Doralinda Puente, 495 Fed-
eral St., Lot B. $290,000.

Brad A. Farner and Jen-
nifer M. Farner sold to
Mark A. Fresco and Jon-
abelle Fresco, 38 Randall
Wood Drive. $480,000.

NOR THFIELD
Deborah Guillotte and

Zane Selanis sold to Miles
Young-Palmer and Hayden
Young-Palmer, 529 South
Mountain Road. $315,000.

OR ANGE
Diana L. Mackinnon and

Kristina A. Inforati sold to
Colleen Taylor, 121 Pleasant
St. $180,000.

SHELBUR NE
Ojala International and

Leo V. Ojala sold to Beth M.
Vettori and Matthew M.

Murry, 163 Zerah Fiske
Road. $480,000.

SUNDERL AND
Robert O. Williams and

Barbara E. Williams sold to
Niranjan Carr-Mal and
Michelle Carr-Mal, North

Mountain Road. $170,000.

WH ATELY
Andrew Szkiladz and

Hannah E. Spinner sold to
David A. Jemison and
Nancy E. Delong, 22 East-
wood Lane. $870,000.

By AALIANNA MARIETTA
Staff Writer

SOUTH DEERFIELD —
Although Newell Brands, the
parent company of Yankee
Candle, announced its plans
to downsize the candle com-
pany by more than 900 em-
ployees and approximately 20
stores earlier this month, a
corporate spokesperson said
the plans will not impact staff
or operations
at Yankee
Candle Vil-
lage in South
Deerfield or
its factory in
W h a t e l y.

“We re-
cently an-
nounced that
we will close
approxi-
mately 20
Yankee Can-
dle stores in
the United
States and
Canada
through Jan-
uar y,” the
spokesper-
son wrote in
an email.
“We ’re focus-
ing re-
sources on
our most pro-
ductive chan-
nels and
store loca-
tions to
strengthen
per for mance
and better
serve con-
sumers
across our multi-channel re-
tail strategy. We appreciate
the dedication of our store
teams and the loyalty of Yan-
kee Candle fans. Customers
can continue to shop their fa-
vorite fragrances and collec-
tions at nearby stores or on-
line at YankeeCandle.com.”

Newell Brands, owner of
other household brand names
like Graco, Rubbermaid,
Sharpie, Paper Mate, EXPO
and Elmer’s, plans to shrink
Yankee Candle’s workforce of
professional and clerical em-
ployees by 10%, according to
the Dec. 1 announcement. The
announcement claimed the 20
stores that are set to close in
the U.S. and Canada represent

1% of its brand sales. The com-
pany currently runs 300 loca-
tions in the U.S., according to
Yankee Candle’s website.

Newell Brands expects
layoffs to occur in December
and store closures will be in
January except for Canada
locations, where closures will
continue into 2026. The
changes will have “limited
impact” on manufacturing or
supply chain operations, ac-
cording to the company’s an-
nouncement.

The downsizing is part of a
“global productivity plan” at
Newell Brands, with goals to
“raise performance stan-
dards, simplify processes,

streamline
overhead and
redirect re-
sources to
the highest-
value activi-
ties,” the an-
nouncement
reads. Au-
tomation,
digitization
and artificial
intelligence
to “simplif y
operations,
accelerate
decision-
making and
strengthen
execution
across func-
tions” partly
made the
plan possible.

The staff
cuts and clo-
sures are a
continuation
of a 2023 plan
based on a
company-
wide capabil-
ities assess-
ment. Newell
Brands ex-
pects the

changes to save the parent
company about $110 million
to $130 million.

“We ’ve made meaningful
progress executing our strat-
egy and strengthening
Newell Brands, but there is
more work to do,” Chris Pe-
terson, president and CEO at
Newell Brands, said in a
statement. “This productivity
plan is about taking the next,
disciplined step to enhance
efficiency, sharpen our
strategic focus, and deliver
stronger, more consistent
performance. Ultimately, our
goal is to deliver greater
value for consumers and cre-
ate sustained long-term
value for our shareholders.”

Parent company
plans to downsize by
900-plus employees,

20 stores

Yankee Candle
closures, layoffs
will not impact

local operations

SOUTH DEERFIELD/WHATELY

We ’re
fo c u s i n g
resources on
our most
p ro d u c t ive
channels and
store locations
to strengthen
p e r fo r m a n ce
and better serve
co n s u m e rs
across our
multi-channel
retail strategy.”

YANKEE CANDLE STATEMENT

By AALIANNA MARIETTA
Staff Writer

GREENFIELD — Floral
Affairs shared a similar mis-
sion to Santa Claus this holi-
day season. But instead of de-
livering toys to children, the
flower shop crew focused on
brightening the spirits of older
adults with flower deliveries.

“Welcome to the crazi-
ness!” Floral Affairs owner
Becky Guyer said with a
laugh, stepping between
boxes of 660 poinsettias at the
Greenfield store.

The stacks represented
only a fraction of the flowers
sent to seniors at nursing
homes across Franklin and
Hampshire counties and the
North Quabbin region, includ-
ing Quabbin Valley Healthcare
in Athol, LaBelle’s Rest Home
in Shelburne Falls, The Ar-
bors at Greenfield and
Amherst, Hadley Pointe in
Hadley, the Center for Ex-
tended Care at Amherst,
Greenfield’s Charlene Manor
Extended Care, RegalCare at
Greenfield, and Greenfield
Rehabilitation and Nursing
Center in Greenfield. In total,
the Floral Affairs team deliv-
ered 795 poinsettias, the

largest load yet.
After expanding Floral Af-

fairs to a second location in
Amherst in July, Guyer de-
cided to expand the holiday
t r a d i t i o n’s reach into Hamp-
shire County as well, sur-
prising 325 more seniors
than last year.

“With us opening up a sec-
ond location in Amherst, how
could we not take on Amherst
homes, too?” Guyer asked.

All hands were on deck for
the holiday tradition, she said.
Two months before deliveries
started on Dec. 18, Guyer or-

dered the hundreds of flowers.
Once the poinsettias were at
the store, Guyer, her friends
from high school and employ-
ees at the Greenfield and
Amherst stores packed up the
holiday plants for the nine
nursing homes.

“It’s a big operation,”
Guyer said inside the Green-
field store. Her golden re-
triever Jake sauntered to
Guyer with stray poinsettia
leaves stuck to his fur.

Donors helped fund the
holiday tradition through
Floral Affairs’ website, but

Guyer noted that the flower
shop plans to absorb the re-
maining costs if donations
miss the target.

“It’s not a money thing by
any means,” Guyer said. In-
side the stores, the poinsettias
sell for $15, while donors
bought flowers for senior re-
cipients at only $6 per plant, $4
less than last year.

“Hopefully we can get peo-
ple to sponsor a little bit more
and make a lot of people
smile,” Guyer said. “Every lit-

Flower shop delivers
795 poinsettias to

local seniors

Spreading holiday cheer

PIONEER VALLEY

DANIEL JACOBI II / Staff Photo
Owner Becky Guyer grabs a poinsettia plant at Floral Affairs in Amherst. Floral Affairs is sending 795 poinsettia
plants to local seniors as a holiday gift.

DANIEL JACOBI II / Staff Photo
A poinsettia plant at Floral Affairs in Amherst. Floral Affairs is sending 795 poinsettia
plants to local seniors as a holiday gift.
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POPULATION & HOUSEHOLDS
Total population: 70,871 residents (ACS estimate) 
Households: 31,990 households 
Source: Census Reporter ACS 1-year estimates

HOUSEHOLD INCOME DISTRIBUTION
Average household income is $75,000.
Strong middle-to-upper middle income base — ideal for retail, services, and local brands.
Source: Data USA (income bin chart) 

FRANKLIN COUNTY — MARKET SNAPSHOT

Franklin  
County’s 71,000 

residents living in 
32,000 households 

rely on shared 
information to stay 

connected, informed 
and engaged.



Educational Services is the largest employment sector.
Health Care & Social Assistance and Manufacturing are also major employers — reflecting a workforce root-
ed in education, health care, skilled trades and local industry.
Source: Data USA

TOP EMPLOYMENT SECTORS

AGE DISTRIBUTION HIGHLIGHTS
A mature, established audience: median age 47.7 
and 26.5% of residents are 65+ 
Longtime residents with a commitment to their community.
Source: Age distributions from Census and demographic datasets show 
a notable young adult cohort.

Franklin County’s economy is anchored by regional school districts, health care providers, manufacturing firms,  
and local employers, along with municipal and county government. These institutions create stability with 
residents who are likely homeowners and who have a high degree of community engagement.
Source: Regional economic development sources

BROADBAND / INTERNET ACCESS
89.9% of households have a broadband internet subscription, supporting strong digital reach across Franklin County.
Source:  U.S. Census / ISP Reports



>>> ARTS & 
CULTURE

T he Recorder plays an important 
role in reporting on the cultural 
life and civic identity of communi-

ties in Franklin County, and our arts cov-
erage demonstrates this impact. By doc-
umenting events ranging from festivals 
and performances to historical talks and 
personal stories, the newspaper connects 
residents to one another while preserving 
the region’s rich cultural fabric.

Stories about events like the North 
Quabbin Garlic & Arts Festival in Orange or 
the Ashfield Film Festival highlight not only 
entertainment, but also the economic and 
creative energy generated by local artists, 
farmers and filmmakers. Coverage of theater 
productions such as “Swamped” at the Wen-
dell Meetinghouse or holiday performances 
at the Shea Theater in Turners Falls invites 

participation and fosters dialogue around 
social issues, showing how local stages can 
reflect and bridge community divides.

The Recorder also provides a steady 
stream of stories that celebrate heritage 
and education. Reporting on Hispanic Her-
itage Month programs in local schools, or 
historical presentations about tea culture in 
the time of Emily Dickinson, helps readers 
understand diverse traditions and shared 
histories. These articles reinforce the idea 
that culture is both lived and taught.

Our reporting also highlights individual 
contributions and elevates personal narra-
tives, whether it’s a lifelong square dancer 
keeping traditions alive, a resident preserv-
ing historical photographs or a local artist 
gaining national recognition. Coverage of 
unique regional experiences — like report-
er Aalianna Marietta’s story on ghost walks 
in Historic Deerfield — demonstrates how 
history, storytelling and tourism intersect to 
strengthen local identity and pride.
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By ANTHONY CAMMALLERI
Staff Writer

GREENFIELD — Roughly a year
after the Greenfield Police Depart-
ment first began leasing the roughly
150-square-foot storefront at 205
Main St. with plans to develop a
downtown substation, the miniature
station is now up and running.

According to the Sgt. Megan
Cloutier and Officer Zoe Smith, who

are part of the department’s Commu-
nity Impact Unit, the substation is
making it easier to connect with
downtown residents. Officers con-
tinue to use the 321 High St. station
as the primary base of operations.

“It’s a nice place where we can go
and we can be comfortable, get some
respite ourselves, but also be imme-
diately available to somebody. It’s
much more welcoming; it is still a po-
lice station, but walking up to a police
car is a much more difficult thing to
do than to come over to the substa-
tion and knock on the door and ring
the bell,” Smith said. “I’ve had quite a

few people that have reported a haz-
ardous condition, something like bro-
ken glass someplace or a traffic sign
that is down — something that they
w e r e n’t going to go out of the way to
report otherwise.”

Smith and Franklin County Sher-
iff ’s Office Sgt. Jake MacLeay have
both occupied the substation since it
opened two weeks ago. It formerly
housed Benny’s Organic Market and
underwent renovations to become the
substation. Cloutier, who oversees the
location, explained that its face-to-face
camera doorbell allows those outside
to speak with dispatchers from the

door, and has already proven useful.
“There was a gentleman who does

not have a phone, who was able to
utilize the call box out there, which
gets him directly to a video chat up at
the Police Department, so he was
able to get services,” Cloutier said.
“That’s kind of the point — even if
someone’s not in here, you still have
a direct line up to the Police Station
that is accessible downtown.”

Cloutier explained the Police De-
partment has recently worked on
strengthening its partnership with

Downtown site helps connect
with community, officers say

Main Street police substation now open
GREENFIELD

STAFF PHOTO/PAUL FRANZ
Andre Gaines-Roberson Jr. of the Nipmuc Nation pilots a mishoon with William Connors, center, and Miguel Garate, in front, through the narrows of the
Connecticut River near Turners Falls on Friday as part of the Pocumtuck Homelands Festival this weekend. View more photos at www.recorder.com.

By CHRIS LISINSKI and
ALISON KUZNITZ

State House News Service

BOSTON — The Legislature
treated the last day of July as it so
often does: with a blitz of action to
advance or wrap up multiple bills
before lawmakers give themselves
an extended break.

On the eve of a traditional sum-
mer recess, the House and Senate
sent Gov. Maura Healey measures
instituting legal shields to protect
reproductive and gender identity
care, allocating $259 million in
spending including investments in
legal representation for indigent
defendants, and investing in local
road repairs.

The Senate also overwhelm-
ingly approved legislation prohibit-
ing cellphones in K-12 classrooms
in most instances. With schools
preparing for another academic
year, House Democrats have not
indicated if or when they plan to
tackle that issue so it’s unclear
whether the policy offensive will
have an impact in the fall.

Much of the work completed

Landscape still unsettled
despite new investments
in legal representation for

indigent defendants

Repr oductive
rights, road

bills sent
to Healey

MASSACHUSET TS
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UMASS GALLERY
WELC OMES

NEW DIRECTOR

By DOMENIC POLI
Staff Writer

State officials joined U.S.
Rep. Jim McGovern in kicking
off the 11th annual Summer
Food Rocks Tour with stops in
Greenfield and Orange on Fri-
day, when they met with commu-
nity members and advocated for
continued federal funding for
meals programs.

Patrick Tutwiler, the state’s

education secretary, and Pe-
dro Martinez, commissioner of
the state Department of Ele-
mentary and Secondary Edu-
cation, visited a Summer Eats
lunch site at Greenfield High
School and the site at Ralph C.
Mahar Regional School in Or-
ange alongside McGovern,
who highlighted the impor-
tance of federal nutrition pro-
grams in reducing hunger.

“But I’m also a little bit angry
that I have to be here to tell you
we have to defend these pro-
grams. ... There’s a target on
these programs,” McGover n

Rep says meals programs
must be defended

following federal cuts

McGovern visits Summer Eats sites
GREENFIELD/OR ANGE

State officials joined
U.S. Rep. Jim
McGovern, left, at
the Summer Eats site
at Ralph C. Mahar
Regional School in
Orange on Friday.
Behind McGovern are
Pedro Martinez,
commissioner of the
state Department of
Elementary and
Secondar y
Education, middle,
and Patrick Tutwiler,
the state’s education
secretar y.
STAFF PHOTO/
DOMENIC POLI

SEE BILL S A6

SEE SUBS TATION A6

SEE E ATS A6

Jonathan James-
Perry of the
Aqu i n n a h
Wa mp a n o ag
speaks at a
beach on the
Connec ticut
River where a
short ceremony
was held Friday
as part of the
Poc umtuc k
H o m el a n d s
Festival this
weekend. James-
Perry noted we
must take care of
the land. “If
everybody lifts a
bit, nobody has
to lift a lot.”

STAFF PHOTO/
PAUL FRANZ

P OCUMTUCK
H OM E L A N D S

F E ST I VA L
L AU N C H E S
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>>> SPORTS

T he Pioneer Panthers baseball 
team’s undefeated state champi-
onship run and the Turners Falls 

Thunder softball team’s dramatic extra-in-
ning title victory were defining moments 
in local high school sports in 2025 while 
individual excellence from athletes like 
skier Addie Loomis highlights the remark-
able talent emerging from local schools. 
These achievements reflect not only com-
petitive success, but the deep sense of 
pride, identity and connection that local 
sports foster across Franklin County.

Through detailed, on-the-field report-
ing, the Recorder provides far more than 
scores. It documents the emotional highs 
of championship victories, the resilience 
shown in close losses and the personal 
journeys behind each athlete’s success. 
Coverage of games like Pioneer’s thrilling 
extra-inning baseball title or Turners Falls’ 
walk-off softball win ensures these mo-
ments become part of the community’s 
shared history, accessible to readers who 
may not have been in attendance but are 

invested in their hometown teams.
As important are the human stories that 

give context to these achievements. Profiles 
of dedicated athletes such as Loomis reveal 
the discipline, mental preparation and 
leadership required to excel, and a deeper 
appreciation for the effort behind the acco-
lades. These narratives transform athletes 
from names in a box score into relatable 
role models. 

Our coverage in 2025 also shined a 
light on the lasting impact of coaches 
like Frontier Regional School field hockey 
coach Missy Mahar and Greenfield High 
School defensive coordinator Al Dean, 
whose decades of leadership extend far 
beyond wins and losses. By telling their 
stories, the newspaper underscores how 
high school sports serve as a foundation 
for mentorship and character development. 
These coaches are portrayed not only as 
strategists with a whistle, but as educators 
and supporters who shape generations of 
student-athletes.

By documenting milestones, rivalries, 
playoff runs and unforgettable moments, 
the Recorder preserves the shared experi-

ences that define local sports. For readers, 
families and communities, these stories rec-
ognize the achievements of young athletes 
and ensure their journeys become part of 
the region’s collective history.
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PAUL FRANZ / Staff Photo
Greenfield High School assistant football coach Al Dean coaches during a game versus Franklin Tech at Veterans Field.

By MADISON SCHOFIELD
Staff Writer

GREENFIELD — The search
for Greenfield’s next superinten-
dent has officially begun, as the
School Committee voted Friday
to create an 11-member superin-
tendent hiring committee.

The committee will consist of
three School Committee repre-
sentatives, three school district
staff members, three parents or
caregivers, and two other com-
munity members. It will be
tasked with finding a replace-
ment for former Superintendent
Karin Patenaude, who resigned
from her position in July. The
salary would be between
$180,000 and $200,000.

“I know it sounds like a lot [of
money]. It is a lot … when you
look at the field around and think
about the experience that it takes
to do this job and the kind of ex-
perience we want someone to
bring to this job,” School Com-
mittee Vice Chair Stacey Sexton
said. “We need to be able to pay
the premium that it takes to get
the staff that we want.”

11-member superintendent
hiring committee formed

S earch
under way
for next
l e ad e r

GREENFIELD
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THE GHOSTS
OF HISTORIC
DE E RF I E L D

By CHIP AINSWORTH
For the Recorder

GREENFIELD — Today, as he’s
done for the past 56 autumns, Al
Dean will leave home and drive to
Veterans Field. He’ll meet with
Greenfield High School football
coach Mike Kuchieski and they will
brainstorm over how to prepare for a
game at Mahar.

“Al’s an immense help,” said
Kuchieski. “He’s a guru on defense.
He’s intelligent with the game plan,
works a lot with film and has a plan

for all the kids. He’s a huge reason
we’ve been relatively successful over
his time here.”

Dean was 23 years old and a
stranger in town when he began
coaching. Born in Norwood and
raised in Westwood, he graduated
from UMass in 1968. “My room-
mate at UMass landed an account-
ing job at Millers Falls Tool, and he
told me Greenfield was looking for
teachers.”

He applied, got the job and
taught history at the middle school.
It was a busy time in his personal

life. He met a nursing student
named Elaine West and they were
wed in the spring of ‘69, and he
heard that Athletic Director Ralph
Collins needed someone to coach
the freshman baseball team.

“I asked Ralph if I could coach the
team and he said yes, if I coached
seventh and eighth grade football. I
warned him I’d been a decent base-
ball player but a lousy football
p l a y e r, ” he recalled.

Thus began a teaching and
coaching career that’s lasted al-
most six decades. He retired from

the classroom in 2021, but they’ll
need a straitjacket to get him off
the football field.

Not quite, but we’ll get to that
l a t e r.

Greenfield was bustling in those
days. Shopping malls were only a
gleam in developers’ eyes and
downtown businesses thrived. Cops
were at every crosswalk at Christ-
mastime, moviegoers had a choice
of three theaters and on blustery
Saturday afternoons in the fall foot-

Al Dean reflects on nearly six decades of coaching at Greenfield High School

Longtime coach ‘a guru on defense’
GREENFIELD

By ERIN-LEIGH HOFFMAN AND MADISON SCHOFIELD
Staff Writers

Just days after the Six Town Regionalization
Planning Board voted to postpone the Special
Town Meeting votes and Montague ballot ques-
tion on a regional agreement to form a Great
River Regional School District, the Pioneer Valley
Regional School District School Committee voted
Thursday not to recommend regionalization.

On Tuesday, Regionalization Planning Board
members shared their support for the vote delay
based on a recommendation from the state De-
partment of Elementary and Secondary Educa-

tion (DESE), and the need to continue public out-
reach and information sharing. Chair Alan Gen-
ovese said the vote on the regional agreement
could be taken in the spring instead.

Genovese read the communication he received
from Michelle Griffin of DESE’s Regional Gover-
nance Office. Griffin recommended that the votes
be delayed based on the complexities of merging
two regional school districts and one municipal
school district — a “unique proposal” that is “un-
like other school district regionalization,” the
DESE letter states.

“As a result, complex legal and practical mat-
ters have arisen that need to be addressed, and
recent discussions and feedback have given rise
to the need for changes in the proposed regional
agreement,” DESE’s letter reads. “Given these
considerations, we respectfully suggest that you

consider delaying the vote on the proposed re-
gional agreement currently scheduled for
November Town Meetings.”

Genovese said that through feedback from
public information sessions that has been pro-
vided to DESE, and concerns raised by himself
and Vice Chair Greg Snedeker, some data needs
to be adjusted before a vote is called. This in-
cludes recalculating town assessment projections
by The Abrahams Group, reviewing school trans-
portation data and adjusting the warrant article
language to account for liabilities, as recom-
mended by DESE and the board’s attorney.

The original plan by the board was to go to the
towns of Bernardston, Gill, Leyden, Northfield
and Warwick for Special Town Meetings, and

Pioneer School Committee votes not to
recommend regionalization proposal

Board OKs delaying vote on merged district
PIONEER VALLEY AND GILL-MONTAGUE REGIONAL SCHOOL DISTRICTS

By AALIANNA MARIETTA
Staff Writer

DEERFIELD — While express-
ing concerns over changing regula-
tions negatively impacting residents
financially, the Finance Committee
voted not to recommend two of the
three Special Town Meeting articles
designed to make the town a Climate
Leader Community.

The Climate Leader Community
designation builds on the Green
Communities program, which en-
courages communities to reduce mu-
nicipal energy usage while helping

the state meet its clean energy goals,
including a commitment to net-zero
greenhouse gas emissions by 2050.

In May, Ashfield was named
among the state’s first group of Cli-
mate Leader Communities, making it
the first Franklin County municipality
to earn the designation. Warwick is
also pursuing the Climate Leader title
following Annual Town Meeting
votes in May, and Montague is consid -
ering pursuing the same distinction.

According to m a s s . g o v, towns with
the Climate Leader designation are
eligible for $150,000 of technical as-
sistance through the Decarboniza-
tion Technical Support Grant and up
to $1 million in state funding for cli-
mate resiliency projects through the
Decarbonization Accelerator Grants.

Planning Board member Emily Gay-
lord and Energy Conservation Com-
mittee Chair David Gilbert-Keith
identified converting the wastewater
treatment plant and library to rely on
renewable energy as two potential
projects for these grants.

With $60 million in funds for Cli-
mate Leader Communities set aside,
“The state has its own legally obli-
gated goals, and so the state knows
that they’re not going to reach those
goals unless communities like ours
take action, and so they’re heavily in-
centivizing,” Gaylord told the Finance
Committee on Wednesday night.
“This is a real opportunity for Deer-
field to get access to state funding.”

Gaylord, members of the commu-
nity group Deerfield for Responsible

Development, residents who hold po-
sitions on the Planning Board and En-
ergy Conservation Committee, and
other citizens committed to climate
action collected around 250 signatures
supporting the three articles, thus se-
curing their place on the warrant for
the Oct. 29 Special Town Meeting.

The first of the three articles pro-
poses replacing the town’s Stretch
Energy Code with the Specialized
Energy Code, “for the purpose of reg-
ulating the design and construction
of new buildings for the effective use
of energy and reduction of green-
house gas emissions,” the Special
Town Meeting war rant reads.

According to Gaylord, the Special-

Info session slated for Oct. 26
at Deerfield Elementary School

Finance Committee hesitant on climate articles
DEERFIELD
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COMMUNITY REACH
>>> The Greenfield Recorder serves Franklin 

County, a close-knit, highly engaged local market 
of approximately 70,800 residents living in 32,000 
households. Readers rely on the Recorder as the 
primary source for trusted local news, community 
information, and regional decision-making.

Franklin County’s smaller, more concentrated pop-
ulation creates an environment where deep commu-
nity loyalty and pride are evident on a daily basis.

COMMUNITY IMPACT
• The dominant local media outlet providing daily 

coverage of 25 towns and the city of Greenfield in 
Franklin County with local journalists

• Entirely local opinion page (letters, editorials 
and guest columns)

• Full coverage of 8 high school sports programs. 
Fall, winter & spring seasons. No other source pro-
vides this coverage of high school athletes or UMass 
athletics.

COMMUNITY SUPPORT
>>> Organizations we sponsor and support:
• Recorder Citizen of the Year 
   and Young Community Leader
• Warm the Children
• Community Action Pioneer Valley
• United Way of the Franklin 
   and Hampshire Region
• Massachusetts Center for the Book
• Greenfield Business Association
• Franklin County Chamber of Commerce 
  & Regional Tourism Council
• Ski United
• Big Brothers Big Sisters 
  of Western Mass
• Children’s Advocacy Center 
  of Franklin County and North Quabbin
• Knights of Columbus Council #133
• Greenfield Kiwanis Club 

COMMUNITY





2025 PHOTOS OF THE YEAR

Longtime photographer Paul Franz 
plays a vital role in the work of the 
Greenfield Recorder, capturing the 

people, places, and moments that define 
life across Franklin County daily. Through 
his thoughtful and compelling images, he 
documents everything from major com-
munity events and breaking news to the 

quiet, everyday scenes that reflect the 
character of the region. His photography 
not only informs readers but also deepens 
their understanding of the stories that 
shape local life. By pairing visual story-
telling with the Recorder’s reporting, he 
brings immediacy, emotion, and context 
to the news. Franz’s consistent excellence 

has earned him professional recognition 
and awards, underscoring the newspaper’s 
high standard of journalism. The Recorder 
has a long history of strong photojour-
nalism and Franz’s work ensures that the 
community’s history, challenges, and cele-
brations are recorded and shared through 
powerful visual storytelling.





RECORDER AUDIENCE
PAID AUDIENCE

The Greenfield Recorder has a total audience of 
nearly 12,500 readers daily, with 4,000 home-delivered 
customers plus an additional 2,500 digital-only sub-
scribers. Our readers are primarily between 45-65 years 
old with an average household income of $75,000 per 
year.

NICHE PRODUCTS
We distribute 9,715 copies of Recorder Extra weekly to 

Franklin County households who do not subscribe to the 
Recorder and 10,000 copies of the Valley Advocate are 
dropped bi-monthly at newsstands from Longmeadow, 
MA to Putney, VT. We also produce more than 40 niche 
sections annually that are delivered in print and with the 
e-paper on our newly updated website.

RECORDER.COM 
AND MOBILE APP

Our 12-month pageview average is approximately 1.7 
million per month. The vast majority are local readers 
who subscribe as well as those who visit our site for the 
latest breaking news.

SOCIAL MEDIA
We’re more social than ever and deliver content to 

over 20,000 followers on Facebook, nearly 3,000 Insta-
gram followers and over 3,500 followers on X.
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Digital 
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growth since 2020 
exceeds 150% 

with an average 
growth of 3-5%

per year.
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Easy Ways To Ramp Up 
Your Local Digital Marketing

3. Daily Headline Alerts

2. Digital Ads

1. Valley Buzz
Valley Buzz scrapes your social media posts 
and boosts them through our website(s). 
It’s an easy way to expand your social reach by 
connecting your account(s) with our visitors. 
Twelve month commitment required.

$39/mo. per account per site

Our Pioneer Valley websites publish Hampshire County, 
Franklin County and North Quabbin news and remain 
the most visited sites in the valley. With a robust online 
readership - adding digital impressions enhances your 
reach to digital-only subscribers and unique web visi-
tors alike.

50,000 digital ads at $12 CPM
100,000 digital ads at $10 CPM
CPMs are per month per site

Reduced CPM for annual commitments.

Promote your business in our Daily Headline Alert emails. Your 
300 x 250 pixel ad is placed amongst “today’s headlines” for 6 days 
and directs readers to the web page of your choice. It’s a great way
to reach our proprietary opt-ins with less than 10% being subscrib-
ers to our daily papers. 
Pricing starts at $399 DHG; $350 GR/ADN combo
Headline Alert options are also available with our TAPs.

Commit to a monthly package for best pricing.

4. Total Audience Packages
Total Audience Packages (TAPs) offer print ads, a digital 
component and AdBoost. Available in various ad sizes and 
customizeable web impressions. Rates start at $710/month.
Ask about annual commitments to receive the best rates.

Example of a one-month $710 package
Twelve 2 col. x 3 inch print ads
Four Ad Boosted print Ads
50,000 Onsite Digital Ads 
or 6 Days Headline Alerts
12 month commitments include Valley Buzz 

New Business? Smaller budget? 
Brander Packages are perfect for you. Ask for details!

4

ALL PACKAGES ARE CUSTOMIZABLE BASED ON YOUR MARKETING NEEDS AND GOALS

Reach out to your Media Consultant to enhance your Local Digital Marketing

Reach out to your Media Consultant to 
enhance your Local Digital Marketing
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Serving the people of Franklin County and the North Quabbin Region 

INSIDE YOU’LL FIND:
• Good Life   • Grocery Inserts 

FR
EE

Look for the Recorder Extra
in your mailbox each week!

Circulation Department 
(413) 586-1925

GREENFIELD RECORDER

ALL PACKAGES ARE CUSTOMIZEABLE BASED ON  
YOUR MARKETING NEEDS AND GOALS
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3 LOCATIONS TO SERVE YOU

Dust off the winter blues and refresh your ritual 
at our three locations across Massachusetts.

VALLEY ADVOCATE 
 distributes 10,000 copies every 

other month and publishes a 
monthly email newsletter to over 
6,500 readers. The Advocate has  
produced the annual Best of the 

Valley reader’s poll and magazine 
for nearly 40 years!



RECORDER RECOGNITION
Recent recognition by the New England Newspaper & Press AssociationRecent recognition by the New England Newspaper & Press Association
Newspaper of the Year: 2012Newspaper of the Year: 2012
Distinguished Newspaper: 2024, 2023, 2016Distinguished Newspaper: 2024, 2023, 2016

NEWSLETTER AUDIENCE 
Over 8,500 readers choose to start their day with 

Greenfield Recorder newsletters in their inbox. Six days per 
week we produce Morning Headlines and News Alerts, a 
quick essential round-up of the day’s top stories, as well as 
an occasional breaking news update from the newsroom. 
In Memoriam, our daily obituary newsletter, keeps readers 
informed of those who pass away with a connection to the 

community. It’s easy to sign up at recorder.com. Simply 
click “Newsletters” at the top of the page.

Our Daily Headline newsletter reaches a proprietary 
audience of 8,500 each morning, Monday - Saturday
• Less than 10% are subscribers
• We maintain an active audience list and remove dis-
engaged recipients to keep our excellent open rates 
between 30 and 45%

Volume 2 3 4, Number 39 Fr iday, Mar ch 2 0, 2026

By MADISON SCHOFIELD
Staff Writer

Despite freezing temperatures earlier this year
that delayed the start of sugaring season, maple
syrup producers say trees are producing sap with
higher percentages of sugar than last year, making
for a potentially more productive syrup season.

Staff at the Massachusetts Department of Agri-
cultural Resources (MDAR) got a sneak peek at
the sugarhouses of Blue Heron Farm in
Charlemont, Mt. Massaemet Sugarhouse in Shel-
burne and Cranston’s Christmas Tree Farm in
Ashfield on Tuesday, viewing their operations dur-
ing the peak of the busy sugaring season.

“Our sugar this year has ranged from 2.1% to
2.5%, which is really, really nice,” said Bill Coli,
who owns Blue Heron Farm with his wife Norma.
“I think everyone’s getting a sweet year. It’s re-
markable, and it’s happening all over the region.”

Bob Spencer, owner of Mt. Massaemet Sugar-
house, said he’s seeing his trees produce sap with
an average 1.6% sugar content, which is better
than last year, but still not quite as high as he
would like to see. Spencer said the sugar content
varies from tree to tree and from year to year, and
can be impacted by the genetics of the tree, soil
nutrients, canopy coverage and weather.

“Mother Nature is just unpredictable,”
Spencer said.

According to the Massachusetts Maple Associa-

tion, sap from maple trees typically has a sugar con-
tent of 2%, although it can vary from 1% to 4%. Sap is
then boiled down to reduce the water and concen-
trate the sugar, and the end result is a maple syrup
that is about 33% water and 67% sugar. The lower the
sugar content in the sap, the more sap is required
when boiling it down into syrup.

Sap flows best when the days are warm and
nights are cold. Some years, the weather allows
sugaring season to begin in January; this year,
maple sugarers weren’t able to start until as
late as early March, but they are now on track
to meet their goals.

“Yesterday, we were up to about 570 gallons. We
hope to make between 1,200 and 1,500 gallons on a
normal year, but in sugaring, nothing’s normal,”

Spencer said. “We got off to a slow start. … We
d i d n’t boil until March 7 this year.”

At the 130-acre Blue Heron Farm, the Colis put
750 new taps in this year, bringing them up to 2,500
taps. They have made 2.5 drums of syrup, each
holding about 40 gallons, so far this season. Last
year, they made 1,200 gallons of syrup, which they
sold at grocery stores across Massachusetts.

“We ’re producing it, we’re packing it, we’re
putting on the labels, and putting it in cartons and
loading it into the van,” Norma Coli said. “And once
a week, sometimes twice a week, we hit the road
and we do seven or eight supermarkets at a time.”

Bill Coli said sugaring season involves long days
and waking up in the middle of the night to check
that the sap barrels haven’t overflowed. On Monday,
for example, he and Norma were working in the
sugarhouse from approximately 5 a.m. to 10 p.m.

“March can be a real kick in the … shins,” he
said.

Bill Coli said the work has been made easier by
technological advancements, such as their new
evaporator, which they bought last year with help
from an MDAR grant. The evaporator is more effi-
cient, requiring less wood to keep the sap boiling
and less labor, as it is something he and Norma can
run on their own without additional part-time help.

Spencer, too, said he got his evaporator with
the help of an MDAR grant and that the grants

Sugarers observe delayed start to season, higher sugar content
Maple farms seeing sweet results

By ERIN-LEIGH HOFFMAN
Staff Writer

MONTAGUE — Residents
sought to balance financial and
community needs during a discus-
sion of the $23.7 million proposal
for a new library this week.

Montague will be responsible for
$12.4 million of the total cost, and
$11.3 million will be covered by the
state as part of the Massachusetts
Public Library Construction Pro-
gram. The proposal involves con-
struction of a 21,000-square-foot
building at 38 Avenue A.

Before the library can be built,
Annual Town Meeting on Saturday,
May 2, must authorize a debt-ex-
clusion vote that would be held on
Wednesday, June 24. A debt exclu-
sion would allow the town to tem-
porarily raise the tax levy for the
duration of the project.

If the project clears both votes,
planning would continue. The pro-
ject is expected to break ground in
the summer of 2027 and the new li-
brary would open in early 2029.

Over the summer, the library
trustees and the Library Building
Steering Committee agreed to
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By SCOTT MERZBACH
Staff Writer

Allowing hunting on Sun-
days and giving all hunters
the ability to use crossbows
are included in a package of
statutory changes being en-
dorsed by the Mas-
sachusetts Fisheries and
Wildlife Board.

At the board’s monthly
meeting in Westborough on
Wednesday afternoon, the
panel took a unanimous
vote in favor of recommen-
dations from acting Direc-
tor Eve Schlüter, who pro-
vided an in-depth report
based on the feedback her
team received from Mas-
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By ANTHONY CAMMALLERI
Staff Writer

GREENFIELD — Af ter
13 years of service in the
city, Emily Rowell-Kanash
has been sworn in as
Greenfield’s first female
lieutenant.

Rowell-Kanash stepped
into the lieutenant role in a
temporary capacity in
November, after former Lt.
Jason Haskins left the po-
sition to serve as Mon-
tague’s police chief.

Before City Clerk Kathy
Scott swore Rowell-
Kanash in on Tuesday, Po-
lice Chief Todd Dodge and
members of the Public
Safety Commission spoke
to the new lieutenant’s
high productivity, attention
to detail and collaborative
mindset.

“Emily is an extremely,
extremely strong, detail-ori-
ented accomplisher of tasks
like no other. I’m extremely,
overwhelmingly proud to
recommend Emily as our
next permanent lieutenant,”
Dodge said. “It will be
Greenfield’s first female per-
manent lieutenant in Green-
field. I want to be very clear
that is not why [she was pro-
moted]. It has nothing to do
with that and has everything
to do with the fact that her
completed work is, quite

simply, amazing.”
With her cousin Chris

Rowell serving as a
sergeant with the Greenfield
Police Department and her
uncle, Richard Rowell, also
a former Greenfield officer,
Rowell-Kanash will be car-
rying on her family’s law en-
forcement legacy.

Rowell-Kanash, in an in-
terview on Wednesday, said

she hopes to continue the
progress she’s seen in the
department over the last 13
years. She pointed out that
accreditation has been one
of the department’s primary
achievements in the last
several years.

As lieutenant, Rowell-
Kanash said she hopes to
bridge the gap between ad-
ministrative roles at the

top of the department and
patrol officers. She added
that she takes pride in be-
ing a mentor for officers-
in-training.

“[Haskins] really brought
this department forward
into the accreditation era,
and now it’s a matter of
maintaining it with a new

First female lieutenant sworn in
GREENFIELD
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City Clerk Kathy Scott, at right, swears in Greenfield’s first female lieutenant, Emily
Rowell-Kanash, at Tuesday’s Public Safety Commission meeting.
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Many of the big decisions 
that impact your pock-
etbook, your family 

and your community get made in 
planning committees and school 
board meetings. Far too often, those 
decisions are made in front of emp-
ty rooms save for a lone local news 
reporter. National and cable news 
are not going to cover these deci-
sions. You won’t know about them 
without local news reporters.

Local journalism is a critical part 
of the civic infrastructure holding 
up democracy. Like solid roads and 
water pipes in your neighborhood, 
our local information systems need 
to be strong and sustainable.

Through the Community News 
Fund, you can donate to the Green-
field Recorder. Your donation will 
directly support our news operation 
and strengthen the connections 
local news fosters in our communi-

ties. To donate, visit recorder.com 
and click on “Donate - support local 
news.” Thank you. We appreciate 
your generous support.

CONSIDER A GIFT TO LOCAL NEWS

THE MANY 
WAYS OF 
SUPPORT

A SUBSCRIPTION 
FOR YOURSELF

Whether you choose a print subscription with full digi-
tal access or become a digital-only subscriber, you’ll have 
access to recorder.com as well as our mobile app to keep 
up with the latest news. Plus, our archives and popular 
editions are just a click away. Visit recorder.com, and click 
on subscribe at the top of the page.

A GIFT SUBSCRIPTION 
Is there someone in your life that you think would 

benefit from a print or digital subscription? Subscribing is 
easy and makes a great gift.
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